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6. Contents: The book is among Religious Knowledge Q & A Series that popularize
the religious knowledge, including Buddhism, Christianity, Taoism, folk religions.
The author is to introduce the basic knowledge of Christianity to the Chinese readers.
While recently Christianity grows by leaps and bounds in China, the mass of Chinese
people still lack the basic understanding about Christianity.

The book is divided into five chapters:
1) The life and work of Jesus and the birth of Christianity.

2) The basic contents Christian classic doctrines consisting of two parts: Bible and
the fundamental dogmas and theology of Christianity.

3) The historic development, great events, major characters, and theological
thoughts of Christianity, consisting of ancient Christianity, Middle-Ages Christianity,
Reformation Period, and the modern Christianity.

4) The Church organization, denominations, and liturgy of Christianity.

5) The spread and growth of Christianity in China.



